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A powerfuf alliance of non-profit
organisalions s on a quest ta inspire
and empower more employers to give
teenagers a go, starting with connecting
with them at school.

The Business  Ecducation Gommunity  Afliance,

funded by both the Federal and NSW governments,

‘identifies, fosters and provides ongoing support
for a range of programs that help studernts make
the sticcessful transition from school o work,
training or further study.

fan Palmer, CEO  of the Schools Industry
Partnership ~ the Alliance's Penrith arm - says
while there are many businesses in Svdney’s
west supporting teenagers, the number falls short
of making a significant impact on the teenage
uremployment rate which is nudging a high 28
per cent in some communities. Technically, he
says, people are deemed employad when they
work only tweo hotrs per week. So when these
figures are taken into account, there are pockets in
Western Sydney where an estimated 40 per cerit
of teenagers are unemployed or underemployed.

“We are on a genuine crusade to et people know
it is quite easy and profitable for businesses to
help address this problem and we can show
them how,” says Palmer. “If emplovers and their
staff jiove their industry, we wili help them find
a way to impart that = to share their skills and
passion. Students inspired through time spent at
workplaces beceme viral marketing: recruitenert
campalgns on social medla, werth hundreds of
thousands of dolfars to employers.”

According to UK research, students who
recall ‘having four or mere career interactions
with employers are five times less likely to be
unemployed or not engaged in further education
or training at age 19 to 24 years. And the
Australian Workplace and Productivity Agency
reveals employers in surveys routinely rank
work experience as ameng the most impertant
attributes they need in their staff. The Agency's
Future Focus report, released in March this year,
highlights Vocational Education and' Training in
Schools programs play an impoertant role in helping
young peopie transition from “leamning to earning’.

The Alliance assists thousands of young people
with their progression through schoot to further
education, training and employment in the
Blue Mountains and Western Sydney areas of
Parramatta, Blacktown, Hawkesbury and Penrith.
The Alliance consists of three government-funded
agencies - the Schools Industry Partnership (SIP);
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BREED - Education, Employment & Economic

Development, servicing the Blackiown Region:
and the Australian Schools industry Partnership
(AUSSIP),

The Allilance is concemed a high number of
teenagers. are “falling through the cracks”
progressing from  school to work or further
education. it brdges that gap by helping
to  establish = partnerships between schools,
businesses and the community: The Alliance's
inhovative projects have proved so sticcessful
many of the programs have been rolled ozt on a
State or nationwide basis.

AusSIP Executive Officer John Watters says kids
learn more in one week onithe job then they can
sometimes learn in the classroom over several
months, “despite the best efforts of teachers”.
“We need! to be icoking to the future, not only
for altruistic' reascns, but for pure pragmatic,
economic reasens for our own businesses,” says
Watters, who was a teacher himself for eight years.

“At the end of the day if business, education and
government don’t all sit down at the table and
acknowledge that we all have a role to play, then
10 years down the track we are still going to be
complaining about skills shortages, about kids not
having the right skills and about an economy that
isn't as productive as it should be. We all have a
vested interest in making these things work.”

According to the 2011 Federal Government report
A Shared Responsibliity: Apprenticeships for the
21st Century, the Australian economy recovered
from the most recent global economic downturn

T

more  quickly than expected, bensfiting from
elevated commodity prices and high levels of
public investment. But the regort reveals as the
focus of the economy shifts towards racovery and
grewth, there is concern that our economic growth

A Metals and Engineering student in training

will be constrained due to skill shortages. Areas
of concermn Include engineering, construction,
other traditional trades, and the community and
aged care sectars. “All levels of government and
industry will need to work to address labour and
skills shortage issues and consider long term skiils
needs,” the report warns.

Palmer argues that employers are the lynch pin to
making a real difference and says it is a “tragedy”
that Australia has massive skills shortages yet
rising youth unemployment. “Industries are
desperate for instant results. to fili skill gaps




g in skified workers from overseas
" vises, leaving our teenagers languishing,” |

he says. “This is net a good recipe for a bright
- future. We have lost our way and we need to train
1ip our teenagers via apprenticeships, university
pathways and internships. There is a shortage
of teenagers in & lot of industres, particulary
 talented, motivated and energetic tesnagers.”

A pivotal part of the Aliance’s work is starting

| conversations with employers on how to coach
young: people. Their mission is not just to get
sttidents wark ready, it's also about helping
employers to become youth ready.

BREED Managing Directar Stephen Frost believes
some industries experiencing skills shoriages don't
always sellthemselves te their best advantage. He
cites transpart and logistics as a prime example,
with the interchange in the Blacktown area
between the M2, M4 and M7 resuliing in a lot of
warehousing “springing up around the motorway”.

“If you get into those enormaus tin sheds of
LG or Myer ~ they are huge places that ars so
advanced,” he says. “i's all about electronics,
robetics - it’s state-of-the-art but parents think of
it as the old storeman and packer days and say ‘|
want better for my kids'. The industry needs to sell
themselves and get more involved with schools
and career advisors to make them aware, not only
how the jobs have changed over the years but
what the career opportunities are. They need to
show entry level schoal leavers where careers in
transport and logistics can take them, and that's
around the world.”

Palmer says the Alliance can help each and every
emplayer — whether that is a five-minute exercise
ar an hour assisting them in the development of
a program that best suits their business. There
are many highly-effective ways businesses can
suppert lacal young people. in addition to work
placement and work experience oppertunities,
popular examples include:

* Offering guest speakers to provide insighis into
the industry and career advice
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Novatel Rooty Hill's Sharon Abbott with Tourism
student and award recipient Stephanie Mudge

Holding mock interview sessions
Presenting demonstrations to share skills
Welcoming students on workplace tours
Taking part in school-industry projects
Employing students in school-based
apprenticeships or traineeships
Participating in a local careers expo
Mentoring a student or group G
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Work Inspiration is a new national
employer-led campaign that makes
work experience for students more
meaningful, relevant and inspiring.
Targeting 14 to 19 year olds in fulltime
education, the campaign recognises
that traditional work experience, in
existence in Australia for about 40
years, is tired and needs reinventing.

Adapted from a UK model and initially piloted
iri Western Sydney by the Business Education

Community Alfiance, Work fnspiration has now

been tested in every State of Australia. With
backing from  foundation corporate pariner
National Austraiia Bank and cther partners the
Smith Family and the Foundaticn for Young
Australians, more ihan: 1,600 employers and their
staff around the country have so far embraced the
campaion. The key to the program lies it its motio:
“Turning work experience into werk inspiration.”

Lisa &’Brien, CEQ of the Smith Family, says
Work Inspiration is about miabilising resocurces
from businesses and bringing opporiunities into
schools. She says this can only benefit young
peopie, particularly those in disadvantaged socic
and ecanomiic communities.

“This program: allows staff in organisations to
connect and link with young peogie — our potential
future workforce,” says O'Brien of the program
that is tallored to suit individual workplaces and
employees. “it's our impression and experience
that work experience is currently not giving kids
a real sense of possibility and excitement about
career paths and about potential employment
pathways. The success for Work Inspiration wili
entirely rely on the commitment and engagement
of business.”

Pilot Work Inspiration employers include Yamaha,
Rural Skills Australia, McDenalds, Agforce, ARUP,
GrowCom, City Wide, Stockland, Queensland
Museum, Visual Industries Suppliers Asscclation,
and Chamber of Commerce and Industry Western
Australia. In addition to providing students with
real-world experience, the program is by default
providing employers with a mechanism to screen

potential future employees.

David Kassulke, General Manager of A J Bush &
Sons says: “lt's a great way for people to know
what you do and then consider that and then
make plans towards joining your crganisation
which addresses your recruitment issues through
to the future.”

Michelie Temp!iﬁ, * Workforce. 'De_velép'ment

Coordinator withi GrowCom says all the industry
members she contacted o be involved in Work

Inspiration were very excited about the program -

and the benefits it offered thern. “From an incustry
perspective it improved the image of the indusiry,
which is what we had aimed to do,” Templin says.
“But actually. from an employer's perspective, it
also expesed them tc potential employees. Some
of them took them on in fraineeships.”

Work Inspiration students enjoy their time
with Yamaha

Nicole Richardson, an RIO Manager with
McBongald’s, agrees her company can loak &t the
program and see how it can be used as a pre-
empleyment tocl. “We are actually getting young
neople into the organisation and allowing them
to see what makes everything happen behind
the scenes,” she says. “Fhey aiso learmn about
themselves, their own career goals and what is
it they want to get out of their future career. i's
about giving students a success story, whether it
be a great success or a-small success and thay
learn you can have bumps and challenges along
the way but you can still be a successful person.”

Richardson says the effect on staif involved in the
pragram has been “really surprising”. “it was the
fact that students took an interest in what they
were doing, how they were successful in' their
organisation and what learning they had done atter
leaving school;, up until their current position,” she
says. “They were 4 little bit chuffed | guess.”

The success of Work Inspiration is underpinned by
School Business Community Partnership Brokers
who help build vitat relationships to enable special
experiences for students. One of these Fartnership
Broker organisations is BREED. Managing
Director Stephen Frost says Work Inspiration is
about empowering emiployers to transform work
experience into an epportunity for them to excite
young people. He says when students traditionally

undertake work experience some busy host

- employers spend little time preparing far thelr visit,

not realising it is an opportunity to create a talent
channel far their business. Students may spend
time undertaking mundane, uninspiring tasks and
end up being discouraged from pursuing a career
in that industry. Young people ean then defiver an
informal PR campaign once they return to schoo,
sharing negative messageé about the work with
their peers. :

“Employers may say something like ‘I forgot you
were coming — sit in the corner while | werk out
what | want you to do’,” Frost explains. “The kid
thinks, ‘crikey, I'm really welcome here’. Having
business motivated and invoived is good for the
kids, it's good for the business and good for the
industry. You' may be the person that fiicks the
switch for the young person.”

Werk Inspiration is geared to not only teaching
students’ technical skills, it also aims to drive
nome the value of ethics and team work. AusSIE
Executive Officer John Watters says an additional
aspect of the program is the fact it shows the
back end and diversity of a business. “Yourlook at
Woalworths for example, or & large retailer, it's not
just about customer service,” he says. “Ihey've
got accountants. in the background, they have
lawyers, people in marketing, media, transport and
fogistics, peeple in maintenance. That's what \Work
Inspiration does — it opens up these opporiunities
that people don't necessarily see at the front end
and that are usually not offered in current work
experience.”

The campaign encourages businesses to move
away. fram the traditional approach of one
student tc one employer. Experience shows when
arganisations take on smali groups of sttdents, the
young people enjoy the opportunity to collaborate,
problem scive and soclalise ~ also known as
“discovery learning”. Students end up figtiring out
answers to workplace queries themselves, relying
less on employees who may be challenged by
constant interruptions.

Schools Industry Partnership GEO lan Palmer says
another approach is for a cluster of employers, for
example in an industrial park or main sfreet, to
share the hosting responsibility, allowing students
to rotate through a range of businesses. He says
when organisations make simple, small changes
to the way they host students, the impact can
be enormous. “One public utility decided to take
business administration students on & trip to see
their dams and pipes,” Palmer says. “This helped
make the clerical work they were processing
more relevant and they ended up feeling more
connected to the industry.” G
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The traditional sign manufacturing
industry has morphed intc an exciting
new world where virtually any materials
or ebjects —including entire aeroplanes
— can be transformed into werks of art.
Addressing an urgent need fo attract
young employees, the Visual Industries
Suppliers Associatian (VISA}) is
embracing Work Inspiration by devising
ar exciting three-day program for Year
10 students.

I a pilot program staged in May, seven western
Sydney Catholic high school students were giver:
a unigue insight into the sign manufacturing
and graphic design industries with hands-on
experience in printing, cutting and engraving.
‘the program was so successful five out of the
seven students have expressed an interest in
underiaking a iraining pregram while they are stilt
at schootl over the next twa years, with the view to
entering the industry.

VISA General Manager Peter Harper says students
who start their training through school at TAFE —a

slgnage — the side of a bus, a taxi, a road sign:
As one of our member’s byline says, ‘a business
without & sign is a sign of no business'."

Concemed about an “extreme skills shortage”,
VISA conducted a survey earlier this year of the
traineeship and apprenticeship requirements
of Australian sign manufacturers. Of the 600
businesses that responded, the survey revealed
between 400 and 500 apprentices could be
employed by them tomorrow, if they existed in the
workforce.,

_ their newe skills.

ufacturing |

VISAstudentsapply  Sign manut
. Bdesignstudenis |
e el SHOW ORI

o EEl  Tshirts.

- Embracing the Work Inspiration program is one
 way the sign manufactinng industry is addressing
- this shorifall of expertise. For the pilot program
~ VISA set up its own workshop next door to s

oifice in Epping, with aii the iatest machinery,

" software and experlise to give the students the
| chance to test their newly-acquired skills. The
 students also visited two different businesses —

Art and Soul which specialises in design and full-

colour printing; and Gunneen Signs which works

on comporate signage and is a leader in engraving
and profile cutting, making coats of arms for
Australian embassies araund the world.

At the site visits the students interviewed the
owners about thelr own work experiences, later
creating career boards back at the workshop
using computers, large format printers and Adobe
software. The students were also set a2 task of
producing a banner or pester to advertise the
industry at their school. The finished products

were displayed in May at the Visual Impact
PacPrint exhibition in Melbourne, visited by
thousands of people.

Harper says the three-day exercise allowed the
participants an entree inic the “fun paris of the
industry”. “The students also had the opportunity
to laser print directly ento their mobile phones
or covers and they created their own T-shirt
designs, perscnalised name signs and stickers,”
says Harper, who plans for the Wark Inspiration
program to be expanded in close association with
TAFE colleges. “At the end of the day the students
had something in their hands they did themselves
from start to finish.” G
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INSIGHT 1
ALL ABOUT ME

This ensures each young person spending
time at a business has a one-on-one
conversation with a host employer or
employee about what they are interested
in-and are good at both inside and outside
the classroom. To avoid the conversation
turning into a mock job interview,
businesses are given a Personality
Glossary for the student to complete, to
help structure the chat and identify their
individual traits, attributes and interests.
The personality profile helps the student
to work out the types of jobs they might
be suitable for and are worth exploring.

Chatting with employers is vital

INSIGHT 2 ;
LOOK BEHIND THE SCENES

This aims to provide students with an-idea
of the wealth of different opportunities
and job roles available within the business
and industry they are visiting. The host
employer is encouraged to facilitate the
young person to meet and talk to as many
people doing a variety of roles in their
organisation. Students learn about skills
an employer is looking for and it brings a
relevance to the related subject they are
studying at school or college.

INSIGHT 3
CAREERS HAPPEN

Students have the opportunity to interview
an employee who closely fits their own
personality profile, to learn about their
career journey. The'aimis to show students
that careers don't usually progress in a
linear way and often involve set-backs
that provide valuable lessons. This insight
also responds to the fact many employers
often find school leavers have unrealistic
expectations when they start, and lack the
determination to progress through training
and to seize development opportunities.
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in Australia 52 per cent of people fail to finish their
apprenticeships — a htge waste of fraining tme

and resources. According fo the 2011 Federal

Government report “A Shared Responsibility:
Apprenticeships for the 2{st Century”, reasons for
non-completion emerging from research include

Student Hebecea Mareo (left) with CMRI's Danlelle Gulf

“workplace er emplayer issues, lgck of support,
low wages and not liking the work”.

Hewever, many employers de not realise they can
benefit from: students starting their frade training
while still in high scheol. This enables students
to taste test the industry, eliminating careers that
don't live up o their expectations and potentially
saving: employers substantial time and profits
training disinterested young people.

The Federal and NSW governments have invested
millions ef dollars in building trade training
centres and frade schoals, including in Western
Sydney. These cover industries Including metals
and engineering, business services, automotive,
construction, health, entertainment, information
technology and hospitality.  When students
graduate high scheol, they already have entry-
level skills and' a Certificate | or il in their chiosen
trade. Sometimes they are even on their way to
completing a Certificate lIf.

Hundreds of students who have completed school
or TAFE-delivered Industry Curriculum Framewerk
courses, secure job offers and even full time
positions with employers as a result of their one-
week mandatory placements. The great benefit
is that students are productive and profitable for
companies from day one.

After Work Placement at Kanebridge Constructions

in September last vear, Adam Hussain greatly
impressed his host employer. He was offered a job
and js now working with the company as a first-

‘year apprentice. ‘I knew | wanted to do a job that

involved working with my hands but if it wasn’t for
Worle Placement, [ wouldn't know what to do,” he
says. It was the firsttime [ had stepped onto ajob
site and | was surprised to see all the excavators
and bobcats — it was the real deal.” As part of his
Year 11 studies at Kellyville High School, Adam
undertook a Construction Certificate I at Niimba
TAFE. He says Work Placement gave him the
chance to prove he was a committed warker. “ put
it 110 per cent and | iike to get the job done and

keep the people I'm working with happy,” says

Hussain, who Is interested in one day studying
oroject management at university. “it's a great
iearning experience and F'm doing something new
every day.” :

Kanebridge’s  Construction Manager Luke
MecCloskey says the pregram allows companias
to see "what kind of person” a student is and
their wark ethic. "it was easy to see from day ane
Adam would be of great benefit to the company,”
[1e says.

Schoals Indusiry Parinership GEQ lan Palmer
says internal surveys of the NSW Waerk Plaecement
prearam reveals 26 per cemt of students are
invited to apply for jels with thelr host employers.
Approximately 16 per cent of all Work Placement
students gain employment directly through this
process. Benefits to businesses hosting students
include identifying and: retaining local talemt;
creating good public relations opportunities;
developing awareness between local businesses
and young people; broadening the industry's
skills base; and creating opportunities for staff to
develop leadership skills.

In April this year Rebecea Marco became the first
Wark Placement siudent at The Childran’s Medical
Researeh Institite (CMBI). She says the staff made
her feel so welcome, she is keen to be employed
in & similar environment when she leaves schook
“The work they did there was so inspirational
as they would make discoveries about how to
prevent or treat birth defects and diseases stch
as cancer, epilepsy and genetic disorders found
in babies and young children,” says the Catherine
McAuley Business Services student. “l was so
happy waking up knowing | would be going to a
workplace where people want to be there, they
enjoy what they are doing and they appreciated
me being there and would give up their own work
to help me benefit.”

‘The Alllance arranges placements for up to 9,000
Wark Placement students each year who attend

schools or TAFE colleges in the Parramatta,

Blacktown, Hawkesbury, Biue Mountains and
Penrith areas. Palmer says in the eatly 1970s, 80
per cent of students left school in Year 10. “Now
more than 80 per cent stay on ta Year 12, he says.
“Global competition has greatly impacted on a lot
of traditionally unskilled jobs, with many of these
roles increasingly requiring a qualification.”

This is where the Work Placement program
comes in. Traditionally known as VET {(Vocational
Education & Training) courses, the Cumiculum
Framework courses, unlike conventional subjects,
require mandatory work placements in both vears
11 and 12, to satisfy competency requirements,
With school retention numbers growing each year,
contributed to by the Federal Government raising
the leaving age to 17, work placements provide &
positive alternative for many students who weould
have previously left school. The program also
helps to target areas of skills shortages.

BREED Managing Director Stephen Frost says
industry has needed {o step up and assist
schools o deliver what used to be addressed by
government departments and iarge businesses
in the past. "With privatisation, corporatisation,
maximising the return to shareholders and
government departments having to deliver a profit
return to ireasury, training in ‘large crganisations
for young peaple has significantly dropped,” Frast
warns. “What used to be offered by industry for
those students is being dane at school but schoals
can't do it ali — they aren’t able to deliver hands-on
industry experience.”

Accetding to the Federal Government's report,
apprentices and trainees currently represent 25
per cent of the 1.7 million students enrolled in the
Vacational Education and Training (VET) system
and 3.8 per cent of the entire warkforce. The
report says: “lThe Importance of the systern is
highlighted by the fact that more than 1.2 million
warkers are represented in the technical and trade
sectar, which represents mare than 18 per cent
of the entire Australian workfarce. ... Our findings
shaw that although the Australian Apprenticeships
System is net fundamentally broken, there are
areas where the system should be reformed to
allow it to meet the skills needs of the 21st century
economy.”

Frost says any improvements to the “system”
need to start by engaging high school students, a
recommendation he has shared directly with NSW
Premier Barry O'Farrell. | passionately believe the
government needs to write it into their contracts,
in tender documents, that in order for companies
to be suceessful in gaining a contract, they must
agree to take on work placement students.” 6
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Just one week’s work placement in a
business is enough to change a young
person’s life. The following are three
inspiring stories from former high
schaol students enjoying their dream
careers.

JULIE \.‘QTANO

Julie Votano wilt never forget the day she was
- asked to prepare a meal for ali the chefs in a busy:

kitcher. She was in Year 12 at the time and was

on the iast day of a week’s work placement a’f.'

Barnabys Restaurant in Parramatia.

“Caoking for chefs in & professional kitchen is 2

lat different to cooking at school with your friends -

arcund you,” says Votano, whe was completing
Hospitality Operations — Commercial - Cookery
as part of her HSC. | was reaily nervous but my
risottc turned out pretty well, with a little help. That
week was an eye-opening experience of what it
would really be like working in the industry.”

Votano's passion for cooking began at Our Lady
of Mercy College in Parramatta where she enjoyed
her Food Technolcgy' subject in her junicr years
and then her Hospiiality Operations course in
Years 11 and 12. Unlike a {ot of her classmates In
that course, her industry experience encouraged
her to continue on her chosen career path, even
with the negatives awaiting her of long; often anti-
socialiwork hours.

At schiool Votane also studied a second vacationat
course as part of her HSC - Retail Operaticns.
However, the work placements were so baring she
was turned off considering the industry as a serious
option. “I was relegated to restocking shelves at
a large departmient store for cne entire week and
the second placement involved the same thing at
a large hardware store,” she says. “l didn’t get to
see all parts af the business at all. Thankfully | was
pretty confident | wanted' to become a chef but
this helped to make up my mind. My time in the
restaurant was far more inspiring and exciting.”

Votano's risotto and work ethic were obviously a
hit as she was offered an apprenticeship at the
end of her work placement. Although honoured to
be given the opportunity after she completed her
studies, Votano had high aspirations of werking in
afine dining restaurant and declined the invitation.
She printed off a dozen resumes and set to work
identifying Sydney’s best hatted restaurants.

“I'walked into Guillaume at Benneleng restaurant
at the Opera House,” Votano recalls. “The owner
and executive chef Guillaume Brahimi came out

ed to me for 20 mmu‘tes and asked W hy

7.lkwanteé o be a chef and if | had my famﬂys ;
"support_.- He said he was happy ?o put meonas
an apprentlce but he'd iike to give me a weeks i

3 expenence to see tf | liked rt u i

Juiie Votano. .
THEN: 2006 Work Placement

Kellie Ames
THEN: 2006 Work Placement

Votane thoroughly enjoyed the time and accepted
the offer, spending the next three-and-a-haif
enjoyable years there, mentored by talented chef
Jose Silva. "As a young girl coming from an all-
girls Catholic school, entering that big kitchen
was hard and intimidating but Jose was always
so reassuring and | could always go to him for
support,” Votano says. “| later worked at Rockpool
on George Street, ane of Neil Perry’s original
restaurants, which was also such a good learning
experience.”

: _-For ihe past year V_ no has been work ;
| asa chef de patie at Sixpenny, a degustati o :
restaurant at Stanmore that offers a :
course ment, “At my scheoEthere was sucha blg
i emphasis on gomg to unwersr"y but that wasn'tfor
e, says the ‘now 25 year oid. “istuck to |

- NOW: Restaurant chef

NOW: Marketing Manager

my guns and followed my passion fer cooking.
Waork placement made me realise being a chef
was definitely far me. Every day you gst to cook
for people and make them happy — it's really
satisfying.”

KELLIE AMES

Like many other employees at Featherdale Wildlife
Park, Marketing Manager Kellie Ames began her
career at the popular tourist destination after a
student work placement stint. Her days are
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now spent prometmg the home of SGO natwe'

- Australian ‘animals — featured in blockbuster

| movies Australia and Crocadile Dtmdee and
: Qantas |nternatmna] advertlsmg campa:gn

Nnes’ _journey _beg_an in the e-commet_‘cé'.

- department of Amalgamated Holdings, which
_owns Featherdale. She always harboured a
dream of working with: captive animals so in 2005
- embarked on a Certificate i} in Animal Studies at
TAFE As part of her course she had to compkate
a compulsory 40-hour work placement and
Featherdale was her host employer,

“Six maonths later a position apened up at the park
and they thought of me at head office because
‘they krew [ had completed the course and the
work placerment,” says Ames, who had previously
completed a Bachelor of Business, majoring
inmarketing. | was able to get an interview and
secured the position. Work placement really
helped me to gain an insight into the ndustry.
Although the role | secured was in marketing, { do
get to raise young animals including.agile waillaby
joeys, eastern grey kengaroes and a wombat. At
the moment 'm completing a captive animals
course.”

Kellie has been working with Amalgamated
Holdings for 20 years this December — one aof
Australia’s  feading entertainment, hospitality,
tourism and leisure companies. She started off
on a cinema cleaning team as a 15-year-old
schoal student, later warked on website cantent
at the company’s head office and progressed at
Featherdale to her current position as marketing
manager.

It's no surprise that Kellle is a big supporter of
young peopie wanting to sample her industry.
Each week Featherdale takes on three students
for five days visits — those in Year 10 campleting
work experience and Years 11 and 12 Work
Placement students undergoing primary industry,
business, tourism and retail courses as part of
their HSGC. With more than 100 students to assist
each year, Featherdale has a close relationship
with local warkplace service provider BREED.
For mare than 10 years BREED has been ligising
between the park and iocal high schools and
TAFE colleges, scheduling students and ensuring
all documentation is in place. “We find many of
our future Featherdale employees from the work
experience and work placement students who
pass through our doors,” says Ames, whose
park attracts more than 330,000 visitors each
year, “Initiative, maturity and a wilingness to
wark hard are key attributes we look for in an
employee. We often find that students will bring
a fresh perspective and new ideas which they

: : ng their week at Featherdate We may ar
* beable te pass on many skxlls that will assist them
~ with fi ndlng futtre employment but often we learn
-somethmg valuable from our studenis in return.”

: 'NATHAN HOF!SF.EY

When Nathan Horsley turned up to his host
emp!o_yer for a week's work placement, he was

_ shy and reserved but keen to learn all he could

about the T industry. Not only did the 17 year old
thrive at BBEED, he was named Work Placement
Student of the Year and was spotted at the award
ceremony by an employer who offered him a job:

" was z bit of é lonetly, shy boy who wouldn't sit

and have a fuli conversation with sameone but I'd
be like ‘let me at the work, Fli do what | need to
do’,* Horsley says. ! did work slacement with a
friend of mine Michael and we were given tools
and 15 old computers ta strig, work out what was
wrong with them and then try to fix them. i we
ever had any questions we'd have lots of suppert
from the hiead of the organisation Stephen Frost
or the ansite [T guy. Looking back on it now it was
awesome — | really appreciate my time there as it
was a stepping stone inta the cerporate world.”

When Horsley finished his schooling at Bidwilt
Chifley College hie faok Up an apprenticeship with
the awner of the computer repair shop Z-tronics,

ihe man who was impressed with him at the award

lce:ermny After 18 months he was poached by a

customer who spegialised in databases c:ffenng-

- him the chance to further explore his interest
in software, coding and wntmg script. Harsley |

worked an ma;orpm;ects inc udmg inthe Premter’s :
office and for Blue. Scepe Steel. He compiefedf a
four-year traineeship, lncludlng galmng a Dtploma
in Networking. He impressed his TAFE teachers so
much they offered him & casuz! role as a teac:her 3
at Richmond TAFE :

*{ was teaching Networks Gerificate il and PG :
Support from 6pm to Spm after wark, while aiso
studying myself,” Horsley says of that busy time.
After juggling the study, work and teaching load for
one and a haif years and working at the business
for mare than five years, Horsley decided it was
time to go out an his awn. In February this yearhe
joined with two partners and set up “Action CRM"
— & networking and database company servicing
the Parramatta district.

“As a high school student | always hoped one
day I'd rur my own 1T busipess but | didi't think
it would happen at the age of 23," says Herslay.
wouldn’t have got where | am now without wark
placement. Sure there are students that might not
embrace the opportunity iike [ did but thers are
athers out there like me whe wanted a futtirs inthe
industry and wanted {o do their best.” G




At Riverside Theatres students soon
learn there’s far more to putting on

a show than turning on the lights in
readiness for the actors to walk out on
stage. In the multi-venue performing
arts centre in the CBD of Parramalita,
Work Placement students gain a quick
appreciation of the diversity of tasks
involved befare the eurtain gaes up.

-Rrverslde meatm EJlrector Rcbert Love says

| athough s notthe. purpose afthe schere, Wark
_Placemen't is the first cocasion fis company has =

.~ the chance to screen prospectwe employees

“Erom our point of view it's basically making sure -

ihere is a group of people who are interested inthe
industry, starfing at HSC level,” says Love. “It is
important — you are actually refreshing your labour

base really. You are seeing new people and not all

of themare goingto go on and do it as a profession.
But occasionally there will be somebady who is
s0 enthusiastic and really interested in the whale
thing and passibly that may have been sparked by
spending time here.”

Clarke says twe former Work Placement students
who have been with Riverside for a few years are
excellent techniciahs Brocke Shelton and Greg
Llyons. He says: “Greg is one of my heavily-relied
on staff because he is across all facets of the
building and he is multi-skilled in' lighting, sound
and staging.”

For Greg, the Werk Placement opportunity five
years ago was “everything”. It not enly eamed him
an employer-nominated “Award for Excellence
in Entertainment”, it ultimately landed him =&
rewarding career at Riverside. “My old man did

lighting for an amateur musical' society and | was
going along with him since't was two, watching
the shows and eating lollies,” says the now 23
year old. “When | had the opportunity to dao the

Entertainment course | jumped at it.” Greg now
_enjoys mentoring current students. “It's awesome

to see the Kids who have seme passion fike | had,
who aren’t afraid to do the dirty work as welt as
the great wark such as the opening nights of big
shows.”

Riverside hosts up to 700 events a year
including musicals, play readings, film shoots,
contemporary dance, and TV programs. Clarke
says other venues in the theatre industry opt out of
Work Placement because they wrongly believe it's
going to be a drag on the company’s rescurces.
“But | can tell you from our relationship with
AusSIP, they organise all the students’ paperwork,
make sure all the insurances are in place and they

check on the students - they are really like the HR
department of Riverside as far as Work Placement
gaes,” says Clarke wha aiso mentors students
and gives talks to schools.

Riverside sees the value in embracing young
people by alsc employing an educational officer
and operating venue tours for students. Love
says it's important to acquaint people with the
theatre who have shown some interest. “Some
of them may never have attended a performance
S0 caming here on Work Placement might be the
first time they walk through the door and they may
well walk back through it again,” says Love, whose
theatre also takes on business students. “There is
an element of just introducing people to the fact
we are here, both as a prospective employer but
also letting them know they can come along and
be entertained.” 6




Theo Stephens strongly supports

the old saying "preparation is the key
to success”. The Human Resources
Manager of the Novotel Sydney
Parramatia hotel has been accepting
a Hospitality Commercial Cookery
student there every fortnight for five
years. The partnership with local
high schools has been so successful,
Stephens encaurages other businesses
to explore their own opportunities.

] just think businesses need fo give it a go and
have a look at the talent that is out there at the
moment,” he says. “It's important for organisations
to get behind young pecple and give them the
oppertunity to:mix with professionals, talk toithem
and ask guestions.”

At the Novotel Sydney Parramatta Work
Placement students work in the professional
kitchen alongside the experts, deing a lot of
preparation work, cracking “thousands of eggs”
and showing their artistic flair in plating up meals.

£
>
o

student, very keen to wark inian industrial kitchen,
is really contagious. That rubs off on everybady.
Qur staff members like to deliver training as well
and pass on their knowledge to up and ceming
people in the industry. The students have an
opportunity to really create and that’s what they
find extremely satisfying.”

Arriving for Work Placement at the Novotel in
May, Erin Spelman believed she would spend
most of her week washing dishes or deing a lot
of repetitive work. Instead, she was amazed she

FEATURE

the everyday workings of the industry and find out
if it's for them," he says. “My staff enjoy helping
the students.”

Keeping the door open to potential future
employees.is something the hotel's management
always keeps in mind. Stephens says: “We do try
to let the enthusiastic kids know that they are more
than welcome when they leave school to send in a
resume and cover letter and we will consider their
application.” 6




The following erganisations are honoured for their leading role it helping prepare students for the workforce. Education-business
partnerships are the best way for students to discover the refevance of their studies and to develop essential vocational skills.
On behalf of the students, families and schoals of Western Sydney, we thank you for your ongoing support.
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Meeting local challenges head on while
working collaboratively across Western
Sydney is something that makes

ifie Business Education Community
Alliance an influential partnership. It
covers an area that includes almost
45,000 secondary students in
government, Catholic and independent
schools as well as 1,350 students
attending technical or further education.

 "Kids are kids, th'ey are wearing different uniforms

and have different backgrounds but at the end of
. the day they have the same issues that prevail
no matter what ~ they all come with their own
challenges and oppaortunities,” says John Watters,
Executive Officer of the Alliance’s Pamramatta
‘arm, the Australian Schools industry Partnership
(AusSIP). “We are three separate businesses but
we have been abie to cooperate and collaborate
i & competitive environment 1o address issues
that transcend borders. {f more businesses and
schoals did the same thing, that's when vow'd see
aif the advantages.”

The three member organisations — AusSIP
BREED and the Schools Industry Partnership
(SIP) — have been working: together informally
for 15 years but legally formed an association to
cement their collaboration four years age. They
train their staff together, inciuding in occupational
health ‘and safety, risk management and chid
pratection. Working with employers, the Alliance
has been successfut in creating a 32-page, full
colour Student Work Placement Journai that is
offered free to scheals, replacing a diverse range
of ad-hoc photocopied versions, The Joumal
helps to prepare Years 11 and 12 students for
their placement with a business, and importantly,
provides them with an effective way of capturing
the key skills and insights they gain along the way.

A prime example of the effectiveness of the
Alliance is the success of the Western Sydney
Apprenticeship and Traineeship Expo. This
started out as a smatt event run by a few Western
Sydney career advisers but is now the largest of
its Kind in NSW. The Expo’s leading partners are
Apprenticepower, an organisation that specialises
in - traineeships and apprenticeships across
Sydney; the Western Sydney Institute of TAFE;
and the Nepean Careers Fortm. The Expo will
this year be staged at Penrith Panthers Exhibition
Marquee on September 3.

Exhibitors represent  industry, individual
businesses, group training companies and

=

]

registered training organisations who share career
opportunities and pathways with more than
15,000 young people and their parents. The Expo
also dcts as a preliminary recruitment drive, with
organisations collecting resumes from career
seekers. SIP CEQ lan Palmer says the Expc works
so well as it's a night event where parents are
encouraged to come along with their kids.

“The mantra is ‘bring your resume, bring your
pen, bring your parents’,” says Palmer. “Research
shows about 80 per cent of young people seek
out parents to have a conversation about what
school subjects they. should choose and what
careers they should pursue. On the flipside, about
80 per cent of parents don't feel prepared for
these conversations — what the pathways are and
what is out there today.”

Another example of the Alliance's positive impact

A Western Sydney offer
Apprenticeship and [l
Traineeship Expo
Hospitality Industry stand

is the growth and success af
Ty A Skiil, formerly known
as Try & Trade, and most
recently staged from June
24 to 25.  In this huge two-
day event, thousands of high
schaol siudents are bussed
in to Kevin Betts Stadium, Mt
BDruitt, from all over Sydney.
Employers and TAFE teachers
students  practical
activities in a wide range of
skills including welding, hair
dressing, beauty, IF, nursing,
spray painting and' child care.

A study conducted by AusSIP of 3,000 students
who aitended Try a Skill over three years,
revealed 87 per cent of students had an increased
understanding of the world of work, while 86 per
cent indicated the event improved their career
planning: Try a Skill has the added bonus of
inspiring and re-engaging young peaple who have
left the school systern early.

BREED Managing Director Stephen Frost says the
positive impact of major events that target young
people is a testament to the success of business
and community partnerships. “We have different
backgrounds and qualifications but we have the
same underlying desire to help young people,”
Frost says. “By combining the best of what we
have all got, it has to be good for the kids.” 6




A major part of the Alliance’s work

is running the School Business
Community Partnership Brokers
program along with more than 100
othier providers across Australia. In

the recent Federal Budget it was
announced the Program had been
extended for another 12 months. This
follows a recent evaluation report which
shows that for every $1 invested by the
Gavernment, partnership brokers have
been the catalyst for up to $5.50 of
created sacial value.

The Program’s geals include dchieving 90 pér
cent Year 12 attainment by 2615 or the vocational
equivalent; closing the gap for the Indigenous
population;  social  inclusion  (for refugees
and  other socially-marginalised * groups); and
_ addressing skills shortages. Schools Industry
Partnership (SIP) CEO lan Palmer says the
Alliance concentrates its energy on “where there
is the greatest need”, including some school
populations with substantial socio and economic

challenges that may only be achieving 50 per cent
Year 12 attainment.

: FEATURE

several maore interschool
activities are planned.

Cranebrook High School
Principal  Deb  Summerhayes
says the University of Western
Sydney has been very supportive
of the project and is helping
to seek funding to expand it
nationally. She says the Maths
Deadlys is a great show of
camaraderile among  seven




Students who are struggling to stay
engaged in school are being targeted
in a highly-successful program funded
by the NSW Department of Education
and Communities. The Independent
Employment Adviser {IEA) program
involves taking a group of 15-20 “at
risk” Year 9 ta 12 high school students
offsite from a selection of schools.

The young people learn the value of team work
and communication skills through hands-on
activities, while also exploring career interests and
apprenticeship and traineeship options. Helping
students see the relevance between school
and work is one of the program’s key goals,
as is helping them with resume and portfolio
preparation and transition plans.

participating,“says Frost. “Having smaller groups
you can have personal relationships with the kids
and really relate to them.”

Glenwood High Scheol has embraced the IEA
program over a number of years with Principal Erla
McMaster saying it enables students to reconnect
with their own goals and future pathways. "We've
found after the students have taken part they

*"Students enjoying the IEA program’s
: “Bricks-and B.chkf’\cgurse

the school and even the disengaged Year 10 boys
who don't enjoy school that much, were going
home and talking to their mums and dads about
how great school was. A number of those boys are
now interested in pursuing a career in that area.
That kind of stuff is worth its weight in gold for our
students.” G
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At his first high school Thomas
struggled to find relevance in what he
was learning, feeling disconnected from
his lessons and feachers. Unfartunately
the same scenario was played out at his
new school. Last year the Year 10 Evans
High School student was referred to

the Independent Employment Adviser
program, meeling with other students
once a week for a period of ten weeks.

- Thomas and his peers learned about employabifty.

skils and ther individual = stengths © and
weaknesses. They also warked together to create
‘& plan for career pathways including learning
interview technigues, and resume and personal
presentation. :

“The goal is to re-engage the students through

leadership training, teach them to work within a -

team and fo build relationships,” says Stephen

Frast from BREED. “Afier working with Thomas
o and| buﬁcr ing a strong bond with htm, we 'set out to

make changes in his cooperahon with his teachers

and fellow studénts, which was  successful.
~ Thomas has strong leadership _quahtm which
- were. identified early on. He wasn't using his

strengths in a positive way and was distancing

2 himself 1M'fhe generaii student poputation.”

.Once he completeci the AEA pfog:am Thomas

was kept- engaged and continded with his positive

{earning ‘experiences by participating in the

ANZ Young Entrepreneurs Program. Facilitated
by Parinership Brokers, this prograr teaches
students key business skills with the assistance
and coaching from ANZ managers. Thomas' team
appointed him team leader of the “Kings Car
Wash “micro business where he was responsible
for writing business plans, sourcing cleaning
rmaterials and managing the business. He toak his

; responstbllmes very seriously and teachers soon

saw a different side to him.
“Thormas knew he wanted to centinue his

education whilst also working doing something

wﬂh his hands," says Frost “He declded fo focus

his  interests and try refngefation mechan:cs.

A week's ‘work “experience was organmed for

Thomas' with a local refrigeration mechanic. He |
impressed his host employer to such an extent he

was offered an apprenﬁceship for 2013.

The IEA program also offered Thomas and h:s
peers help with:

¢ Employer expectations

« Communication skills

s Teamwork
Industry work placement.
HSC schooling options
VET and TVET options
Mentoring
Schooi-based apprentuceshlp and traineeship
options
Introductions te in-school suppert lncludlng
careers advisors, councillors, the welfare team,
homework groups and tutoring
Project-based learning Gl

IEA Tour of Mt Druitt TAFE 20712
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EDUCATION-BUSINESS

PARTNERSHIPS: WHAT'S IN IT
FOR EVERYONE?

Q! How valuable is it for schools to
partner with businesses to help prepare
students for the transition from school to
work, training or further study?

CHRISTINE CAWSEY:

A: It’s invaluable. For many young people school
doesn’t have a lot of relevance. A lot of them
struggle to see the meaningfulness for what
they’re doing. They live very adult lives outside of
school for lots of social reasons - it's a very low
SES community with a lot of fractured families. The
students have to then turn up to school and fit into
the school community which can be a challenge.
Finding ways to connect them with the adult world
keeps them in education. It also helps us buck
the State trends with our results. For example, we
have more Aboriginal students who complete the
HSC, get traineeships and go out into the world of
work. We're doing something right.

My experience after 15 years here, is that a
school-business partnership isn’t only about the
student transitioning, that’s a critical one, but in
fact the relationship can be built before that. For
instance our school has a program called SALSA
which stands for Students as Lifestyle Activists.
It’s funded by the NAB Schools First grant. We've
received a number of other grants over the years
including our AFL Indigenous Academy. It’s a great
program and ended up leading to our relationship
with the Giants Football Club, Through BREED
we now have two boys doing school-based
traineeships with the Giants. If you want to give
people in the community a view of what 21st
century schooling is like, there are no better
ambassadors than our young people who are
working in industry as part of their school learning
and beyond.

DEB SUMMERHAYES:

A: Business-education partnerships are absolutely
vital. We believe ittakes a village to raise a child and
if we are truly talking about educating people to be
contributing members of 21st century society we
need to have all the stakeholders working together
to best support young people, particularly getting
them ready for life after school. Actually making
the curriculum relevant, and connecting what

students are learning in the classroom to the skills
they will need in the future, is really important.
This is the start of my seventh year as principal
and I've been involved in business partnerships
over that time. It has evolved into a very important
part of our school now. Qur relationship with the
Schools Industry Partnership particularly over
the past two years has led o our Action Team for
Partnerships which is a group made up of parents,
the community, businesses and outside agencies
who support the Cranebrock community. We
meet regularly and talk about special projects for
the school and how to involve business more in
different activities we want to do with our students.
That has been incredibly successful for a school
environment which doesn’t traditionally get a big
take-up from our parent body. When you have
those successes celebrated and acknowledged
people actually see the benefit of getting more
involved in the school.

ERLA MCMASTER:

A: We know the business community wants
people to come into the warkforce with solid 21st
century skills - to think critically, to be creative,
collaborative and to have good communication
skills. In the classroom we focus on developing
these skills in students. When this focus is
validated by members of the business community
it reinforces the relevance of what we do in the
classroom.

Our curriculum is moving towards the reliance
upon project-based learning. This enables
students to become involved in a design project
where they work in groups to undertake ‘real-life
tasks’. When the business community becomes
involved it adds another significant dimension
to the students’ learning. It gives them further
impetus to give their absolute best effort to
impress those from the wider community. In
many ways students truly value the assessment
from the business community as it enriches their
understanding of the real world. Having someone
from the workforce or in a business assessing
their work also authenticates what teachers and
students are doing in the classroom. | think it is
invaluable feedback for our students and also
gives them the opportunity to experience the
workplace first hand.

Q: In what ways can businesses help
schools and students?

CHRISTINE CAWSEY:

A:  One of the ways | think businesses can help
school students - certainly the kids in Western
Sydney - is just by giving a kid a go. That’s why
the relationship with a school or a group of schools
is so critical because once an employer has had
success with one scheol, they're often willing to
come back to that same school and say "look we
have some opportunities for young people and
we'd like to give you another offer”.

Businesses can help schools by being open in
their ideas on what young people can bring to
the table from a diversity of backgrounds and
also helping the kids with mentoring. I'm not
sure most businesses realise that most principals
are running a medium-sized enterprise. I've got
a hundred staff on site everyday and all of the
things that go with that. Where business can be
helpful is to recognise the skill set particularly of
the people leading the school but the other part
is to be open. For example “how do you do that
because this is how we do it, does that work for
you?” | think establishing reciprocity is one of the
things that can be most useful because everyone
has something to learn from each other.

DEB SUMMERHAYES:

A We actually have a five-year relationship with
the Australian Broadcasting Commission. The
ABC project allows people from the ABC - from
the person who cleans the floors through to
the general manager — to actually come in and
speak to our kids about the work they do and the
preparation they need to de at schoal to be work-
ready. There are work experience opportunities
but we also have some people from the ABC,
often very well known people, who will come out
and give lectures and tutorials to teachers and
students around particular areas. Peter Longman,
for example, who's a very famous sports journalist,
now one of the managers in the ABC, has a great
relationship with our school. He comes a couple of
times each year and gives workshops for students
and teachers on how to interview and tips on the
sorts of jobs students might be interested in that
can use those skills.



We have a project on at the moment where we
have a retired television producer from Compass
and Four Corners, Peter Dunn. He comes in and
talks to kids about filmmaking, using the medium
our kids use such as iPhone 4. The students have
chosen a person who works at the ABC and are
making a film about their job, a sort of a “day in
the life”. We've got cameramen, Juanita Phillips
from the newsroom - a variety of people. Eight
films are going to be shared with schools across
the country so if you are interested in this job, this
is what the person’s day looks like and it’s our kids
that are doing it. We have students from Year 7
through to Year 12 involved.

Last year our construction kids worked with Laing
O'Rourke over a number of weeks where they
designed and built a community garden in the
wider Cranebrook community. We had engineers,
builders, all those heavyweights from Laing
O’Rourke coming in and working with our kids. At
the end of it, one of our boys was actually offered
a traineeship, and the students, teacher and the
Laing O’'Rourke respresentatives involved in the
construction won an award.

ERLA MCMASTER:

A: Businesses support schools and students in a
variety of ways. The opportunity to experience the
workforce before the end of school helps students
consolidate their understanding of workplace
expectations and gives particular insight into
professions of interest to them. Similarly,
businesses offer support through sponsorship and
mentoring which adds value to the community and
creates a sense of belonging.

Glenwood High School has developed partnerships
with the industry around us, particularly as we're
very close to the Norwest Business Park. We are
developing relationships with Woolworths, which
sponsors some of our sporting teams. Similarly,
the Outback Steakhouse is wonderful in providing
sponsorship and allowing students to work with
them. 3

Another great partnership which started this
year, with the help of AusSIP, is the Community
Mentoring Program which has already been very
successful at a neighbouring school. The program
taps into the community and enables you to

match a student in Year 11 with somebody in the
workforce in an area of their interest. Once a month
the mentors have breakfast with the students at
the school. For an hour they sit and talk about
opportunities, how to set goals, how to develop
skills and to realise their potential to ensure future
success. The mentors and students are trained by
the staff running the program so they can make
the most of their time together.

Q: What advantages are there for
businesses (both employers and
employees) to partner with schools?

CHRISTINE CAWSEY:

A: One of the things that businesses themselves
get out of the engagement is a real understanding
of where young people are at as opposed to
how the media only seem to portray adolescents
as two things — either victims or perpetrators.
The perplexity of a young person today is rarely
understood. The more business engages with
young people, the more they see how wonderful
they actually are which | think gives great hope for
the future.

One of the partnerships our school has is with
one of the big law firms and we have 40 siudents
being mentored. They just do it for 12 months and
when it's over they have a mentor in a legal firm
with whom they can talk openly with about their
plans and goals. The students also get to have
that experience of travelling to the city. We're
in the tenth year of this program and one of the
things lawyers say to us, is they really feel they
are helping the students and giving back to the
community.

When our young people go to work or are in
traineeships and someone’s teaching them what
to do and mentoring them, that person is also
reviewing, refining and reflecting on their own skill
set which is a benefit to the organisation as well.
For a company, it can also be another recruitment
strategy. I'm always amazed at the number of
students offered employment directly as a result of
work placement or work experience relationships.

DEB SUMMERHAYES:
A: People who come in and work with our kids
are quite amazed by the experience and often say

FEATURE

things like "l so enjoyed speaking to these young
people. It gave me such a sense of satisfaction to
actually be able to enhance their knowledge, give
some direction and help a child focus on what it.is
they may or may not want to do”. They also may
say to a student “You know what mate, don't go
mucking around in that class. You told me you
wanted to be a carpenter but mate | had to do
this level of maths”. Those conversations are
very powerful because they’re not coming from a
teacher, they’re coming from someone in the field.

So many times | read in the media about employers
complaining that schools don’t prepare kids
for the world of work, and schools don’t do this
and that but | think everyone has a responsibility.
Employers need to tell us what they are looking
for in employees ~ the sorts of things they want
employees to be able to do and how we can
make sure our students are work-ready. With our
partnership with Laing O’Rourke we had a lot of
disengaged boys in that construction class but
they ended up turning up in their work readiness
uniforms ready to go and these men were like,
“this is great — we actually feel like we’re making a
difference in a child’s life”,

ERLA MCMASTER:

A: Businesses benefit through school partnerships
as they are able to develop a more realistic
understanding of the tremendous potential of
today’s youth. When working with teenagers they
are able to identify the strengths of that particular
generation and tap into their skills.

At Glenwood High School we run Australian
Business Week every year for Year 10. Students
work in groups to design and market a product
based on a theme or a common idea. Businesses
share marketing techniques and business plans
whilst helping develop work-related skills. The
businesses then return at the end of the week to
judge student designs and marketing skills during
a Trade Show display. It's valuable for business
to be able to see the talent amongst the students
as well as develop their own mentoring skills.
This empowers the business industry as they
‘give back’ to the community. They work towards
building the society of tomorrow with the youth of
today. The business world can support schools by
creating a real audience for students fto
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demonstrate their skills of creativity, innovation
and collaboration.

Q: How has your local Work Placement
service provider and Paritnership Broker
benefited your school?

CHRISTINE CAWSEY:

A: Much of what happens is because BREED
shows our school there’s an opportunity and they
encourage everyone to give it a go. They have
been a wonderful workplace service provider. It's
such a benefit for schools to not have to go out
and find all of their own workplace opportunities
for students. They provide those links with industry
for you - that’s a fantastic partnership.

| was pretty amazed at the number of people
who have already written to me to say how
happy they were that funding is continuing for the
School Business Community Partnership Brokers
program. BREED also has an Independent
Employment Advisor Service and they generally
work with reasonably “at risk” kids. They currently
help a small group of our kids, about 10 students
in Year 10, who spend one day a fortnight with
them.

DEB SUMMERHAYES:

A: The Schools Industry Partnership (SIP) has
been outstanding. | was overjoyed when | heard
they had received funding in the Federal Budget
for another 12 months. They've helped us build
those bridges to business because as an educator
it’s not an easy leap for me to knock on someone’s
door or call to say who | am. As well as brokering
those partnerships, the SIP team has also come
in and assisted us with writing submissions to get
funding for projects and they also work with our
kids and teachers.

It's been a great way for us to build our skills and
also the confidence of my staff. It's not just me
working with SIF, my staff know the people who
suppert our school really well and they can ring
and say, “I'm thinking of this project, I'm thinking
of this class, I'm thinking of this kid. What do | do
next?”. For example, | didn’t know how to connect
this wonderful girl who has amazing skills with
someone who works in the science profession at a
high level. SIP was vital in connecting me with the

right people that allowed us to make sure this girl
had a great opportunity.

ERLA MCMASTER:

A:  The strongest partnership we have is with
AusSIP - they are a fantastic body. They provide
all the services schools do not have the time to
access. Teachers are very busy. They have to
focus on the educational program we are working
on all the time; we have the content of the syllabus
to get through; and we don’t have the resources
or staff to go out and source all of these different
experiences for the students.

| can't stress enough how much we value the
suppert, the knowledge and advice AusSIP

provides and that’s particularly with our VET
courses which are run within the school. They
organise the work placements for us which is
something that would require extra resources and
energy within the school which we don’t have.
AusSIP have the contacts within the business
community and they have an understanding
of how businesses work, so they can easily link
particular students with particular organisations.
For students in our Hospitality and IT Services VET
courses, AusSIP finds them a work placement
and looks after them. To have that extra backstop
from someone who understands the industry,
the student and the schooling environment, is a
wonderful service. [E

; If you are mterested in entenng into a partnershlp or offering your expemse in
3 any way, please contact your Ioca[ Partnershlp Broker ;

BREED - Education, Employment & Economic
~ Development
. Servicing the Blackiown Region
P:0298533200 :

E: info@breed.org.au
W: www.breed. org au

: '. AusSIP - Austrahan Schools lndustry Partnersh|p
Servicing Parramatta and Hills area
P:02 9633 7100 :
E: john.watters@aus'sip.com.au

W: www.aussip.com.au

'S|I5 Schools Industry Partnership

L

Servicing the Penrith, Hawkesbury and

e ( f:gﬁf‘ ~ Blue Mountains areas
* Partnership “P: 02 4725 0310

2 : E :nfo@schoolsmdustry com.au

W www.s_._chootsmdustry.

 Alternatively, you can find a partnership broker at
www.transitions.youth.gov.au/sites/transitions



